
This story can fit 175-225 

words. 

The purpose of a newsletter is 

to provide specialized infor-

mation to a targeted audience. 

Newsletters can be a great way 

to market your product or ser-

vice, and also create credibility 

and build your organization’s 
identity among peers, mem-

bers, employees, or vendors. 

First, determine the audience 

of the newsletter. This could be 

anyone who might benefit from 

the information it contains, for 

example, employees or people 

interested in purchasing a 

product or requesting your 

service. 

You can compile a mailing list 

from business reply cards, cus-

tomer information sheets, busi-

ness cards collected at trade 

shows, or membership lists. 

You might consider purchasing 

a mailing list from a company. 

If you explore the Publisher 

catalog, you will find many pub-

lications that match the style of 

your newsletter. 

Next, establish how much time 

and money you can spend on 

your newsletter. These factors 

will help determine how fre-

quently you publish the news-

letter and its length. It’s recom-
mended that you publish your 

newsletter at least quarterly so 

that it’s considered a con-
sistent source of information. 

Your customers or employees 

will look forward to its arrival. 
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“India was a manufacturing country up until the 18th century. we were brought up to 
believe that India was no good .it had no industry ,no scientific agriculture, no wealth produc-
tion”, said the Noble Laurate Amartyasen. 

The present scenario ,as we all know, has shattered that myth. India is still a peaceful 
country, hopeful of development and secularism, variety and diversity and pluralism surveying 
in its best hue. India’s higher education system become more and more stronger in quality re-
search, more and more graduating in technical Education and greater interest among young-
sters to get diverse fields. I dream of india being an agaliterian society. Every community from 
urban to rural should become a small self-suffient republic which will help to achieve that goal. 
When it comes to technological choices of local cal resources need to be harnessed for the 
benefit of the local people. I also look forward to intensive experimentation with new  emerging 
pedagogical tools in an attempt to address the challenges of rapidly increasing access to edu-
cation. 

My New year Greetings and best  wishes to all of you. 

 

We are close to the end of the semester and there is certain sentimentality in the air. Questions 
that loom large are:”What next”? “Where do I go from here”?’ Do I have what it takes it to enter the work 
place? Fast track your career. Try to know what careers are most sought after by graduates from some of 
the top industries. Analyze what new company technology should need a social media giant focus on buy-
ing next? 

Entrepreneurship has become a very important component f life in the student’s community. More 
recently the term entrepreneurship has been extended to include a specific mindset resulting in entrepre-
neurial activities. Prime Minister Narendar Modi has launched “Make in india” campaign aimed at reviving 
the job creating manufacturing sector. The number of Engineering college students joining ‘startups’ is in-
creasing because students have more opportunities and it offers much potential for growth in innova-
tion .placement directors are to identify students with entrepreneurial skills and enhance their talent  in en-
trepreneurial and encourage more students to participate in startups which had seen a number of compa-
nies emerge. 

May you have more success and achieve greater things and illustrious life. 

Message From Administrator 

Message From Vice principles 

Message From Principles 

Warmly welcome you to the third issue of the college magazine “”.Here you will find 
the latest news Of the college and its exceptional program, achievement of soft faculty mem-
bers and students. All these achievements are there result of the concerted for to the faculty 
members, the supporting staff and the student along with the support of the administrator. 
These achievements have made us to increase the number of issue of news letter to make 
known our progress to the world.           

Owing to the significance and necessity of accreditation for national and global recog-
nition, our college has initiated steps to apply for NBA accreditation. We are going to up load 
necessary documents in its website soon. Based on theTamilnadu Energy Policy 2012, the 
college had installed 15KW Solar Electric  Power generation system and has initiated action to 
install another 2units of 15KW Solar Electric Power generation system in the campus. 

Furthermore three of our college faculty members have completed the in PhD in the 
irrespective fields of study. Our Alumni have formed two endowment funds to honor the Uni-
versity toppers in UG and PG departments and more endowment funds will be created for the 
benefit four students. We look forward with several achievements like these in the next issue. 

“Our onward march in the field of Technical Education and Research continue every-
day, pushing us forward to reach greater heights. 
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 The Department of Computer Applications has consistently maintained an exemplary 
academic record. I congratulate the University rank holders JayaShree and Sandiya 2010-2013 
batch 

 

 Congratulations to the editorial team for bringing out a quality department magazine 
Vriksha2014-15. Thanks for providing the readers with inspirational articles, vibrant drawings, 
mind-scintillating poems and updates of current trends. We look forward to receiving many more 
magazines that give us information and interesting articles so that we can enrich our knowledge.  

Vision: 
 

 To produce need 
based quality education kin-
dling the talents of students 
with specific emphasis on 
rural-based, less affluent pop-
ulation  

Message From HOD 

About the Department 

About the College 

Vision: 

 To inculcate in the 
young rural minds the aptitude 
to compete with the quality 
technocrats. 
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Mission: 

To instill technical skills to compete 
in the sustainable world. 

To impart holistic value based tech-
nical education. 

To intensify research and develop-
ment(r&d) activities in techno-
logical development. 

To imbibe core values of love for 
motherland, performance of 
duty, compassion, tolerance, 
honesty and integrity 

 

Mission: 
 

1. To provide quality education and 
training in software technology 

2. To develop the professional leader-
ship traits among the students 

3. To impart value based ethical edu-
cation 

 Priyadarshini Engineering College, the flagship of Jai Barath Charitable Trust, was established in 1995 at Vaniyambadi 
in Vellore district of Tamilnadu. The college has been approved by All India Council for Technical Education, New Delhi and affili-
ated to Anna University, Chennai. Priyadarshini Engineering College situated in the rural area of Vaniyambadi, Vellore District is 
committed to the vision of developing itself into a multi campus, Inter - disciplinary Institution of Excellence through symbiotic ef-
forts and innovative practices of management and faculty to provide the student with an ambient academic environment, ideal for 
the pursuit of knowledge and development career.  
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1. Understand and Apply mathematical foundation, computing and domain 

knowledge for the conceptualization of computing model of problems 

2. Identify, Analyze the computing requirements of a problem and Solve them 
using computing principles 

3.Design and Evaluate a computer based system, components and process to 
meet the specific needs of applications 

4.Develop and integrate effectively system based components into user envi-
ronment 
5.Use current techniques and tools necessary for complex computing practic-
es 

6.Understand and commit to Cyber regulations and responsibilities in Profes-
sional computing practices. 
7.Understand societal, environmental, health, legal, ethical issues within local 
and global contexts and the consequential responsibilities relevant to profes-
sional practice. 
8.Identify opportunities and use innovative ideas to create value and wealth 
for the betterment of the individual and society. 
9.Function effectively in a team environment to accomplish a common goal 
10.Communicate effectively with the computing community as well as society 
by being able to comprehend effective documentations and presentations 

11.Recognize the need for and develop the ability to engage in continuous 
learning as a Computing professional. 
12.Use suitable architecture or platform on design and implementation with 
respect to performance.. 
13. Use knowledge to analyze, interpret the data and synthesis the infor-
mation to derive valid conclusions using research methods. 
14.Expertise in developing application with required domain knowledge. 

PROGRAMME EDUCATIONAL OBJECTIVES (PEOs) 
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 Internet of Things (IoT) represents the next step towards the digitization of our society and 
economy, where objects and people are interconnected through communication networks and report 
about their status and/or the surrounding environment. 
The Internet of Things is the concept of everyday objects – from industrial machines to wearable devic-
es – using built-in sensors to gather data and take action on that data across a network. So it’s a build-
ing that uses sensors to automatically adjust heating and lighting. Or production equipment alerting 
maintenance personnel to an impending failure. Simply put, the Internet of Things is the future of tech-
nology that can make our lives more efficient. 
History of the Internet of Things 

We’ve been fascinated with gadgets that function on a grander scale for decades (think spy movie-type 
stuff) – but it’s only been in the past several years that we’ve seen the IoT’s true potential. The concept 
evolved as wireless Internet became more pervasive, embedded sensors grew in sophistication and 
people began understanding that technology could be a personal tool as well as a professional one. 
The term “Internet of Things” was coined in the late 1990s by entrepreneur Kevin Ashton. Ashton, who’s 
one of the founders of the Auto-ID Center at MIT, was part of a team that discovered how to link objects 
to the Internet through an RFID tag. He said he first used the phrase “Internet of Things” in a presenta-
tion he made in 1999 – and the term has stuck around ever since. 
 

Why is the Internet of Things important? 

 

 You might be surprised to learn how many things are connected to the Internet, and how much 
economic benefit we can derive from analyzing the resulting data streams. Here are some examples of 
the impact the IoT has on industries: 
 

 Intelligent transport solutions speed up traffic flows, reduce fuel consumption, prioritize vehicle 
repair schedules and save lives. 
 

 Smart electric grids more efficiently connect renewable resources, improve system reliability 
and charge customers based on smaller usage increments. 
 

 Machine monitoring sensors diagnose – and predict – pending maintenance issues, near-
termpart stock outs, and even prioritize maintenance crew schedules for repair equipment  and regional 
needs. 
 

 Data-driven systems are being built into the infrastructure of "smart cities," making it easier for 
municipalities to run waste management, law enforcement and other programs more efficiently.." 

other reasons that account for 

failed cloud initiatives - it is 

often due to the inability of an 

organisation to manage the 

complexity of their newfound 

infrastructure.   

The below chart is an attempt 

to visualise the complexity chal-

lenge in its historical context. 

The red line plots the growth of 

infrastructure since 2000; the 

blue line plots the ability of 

software to manage this com-

Over the past 15 years, we 

have seen a unique trend 

emerge in managing infrastruc-

ture - - increasing complexity. 

Oddly enough, it began with the 

mainstream adoption of virtuali-

sation and has rapidly acceler-

ated since the introduction of 

cloud computing . 

When an organisation struggles 

with cloud computing - whether 

it is due to stability, cost, perfor-

mance, security or the many 

plexity. The gap between the red and 

blue lines is known as the Complexity 

Gap, where chaos can reign and cloud 

initiatives fail  

Internet of Things 

Cloud  complexity 
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Today’s busy professionals rarely sit at a desk for eight hours. Work is conducted in cafes, 
while waiting at the airport, or before leaving the house for the day. Mobile devices have freed business 
leaders to travel across the country and even to the other side of the globe. However, for entrepreneurs 
who don’t have a bookkeeping team back home, processing incoming and outgoing invoices in a timely 
manner can be challenging. 

To meet that challenge, there are now several software-based solutions every entrepreneur 
should consider adding to their arsenal. Here are five great tools that can help you process payments 
remotely. 

 

Prevent Fraud 

 

One of the biggest problems with on-the-go mobile use is security. Criminals have been known 
to stake out coffee shops and other public places, gathering information from nearby devices. If you’re 
making mobile payments, you’ll need to have measures in place to protect the information on your de-
vices, such as a VPN. You can also use virtual card numbers to ensure that even if your payment infor-
mation is stolen, fraudsters won’t be able to use it to make future purchases. 

 

Use Automated Payments 

 

Services like PayPal make it easy to pay service providers on the go, since a mobile app lets 
you log in and send payment with just a few taps on the screen. Similar services have emerged in re-
cent years, including some provided by individual banks. If you use a service like Chase Pay to pay 
your vendors, they may have to sign up for it, when they likely already have a PayPal account. Howev-
er, you may find your own clients require you to sign up for specialized platforms to request and receive 
payment, so you’ll likely find you’ll have multiple apps on your device to make payments and get paid. 

 

Use Automated Invoicing 

 

If you’re on the road and one of your clients asks you to send an invoice, creating and sending 
an invoice using a tool like Microsoft Word can be time consuming. Look for an automated invoicing 
solution that comes with an app. You’ll be able to create new invoices and update existing ones from 
your smartphone or tablet. If you track your activities as you go, you can simply hit “send” when your 
work is complete, no matter where you are at the time. If you’ve already sent an invoice and a client 
needs it sent again for some reason, a mobile solution lets you resend it immediately, ensuring you get 
paid more quickly. 

 

Track Payments 

 

Occasionally you may have the need to check in to see if an invoice has been paid. You may 
need to make a quick decision about whether to complete more work for that client or you may simply 
need to check in before making a purchase. Today’s top bookkeeping solutions include mobile apps 
that let you monitor your accounts from anywhere. 

 

Integrate When Possible 

 

As you shop for solutions, look for software that can integrate with your existing apps. If you 
can set up an environment where you can monitor and manage everything from one app, you’ll save 
time and frustration. This often means using a more established solution, then finding other products 
that work with that solution, since many software providers develop their products to work with big-

name tools. 
 

If you run your business on the go, a full suite of software products can help. Look for tools that 
come with mobile apps to ensure you can conduct business even when you aren’t near your laptop or 
desktop. Once you have your mobile device loaded down with all the tools you need, you’ll be free to go 
on the road to meet with clients, network with others in your industry, and bring in new business. 

Tips to Processing Payments Remotely 
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 New tech emerges all the time, purportedly to make our lives easier and keep us in 
closer connection with each other. Traditional mediums, like email and phone calls, are still 
around, but a bevy of new communication mediums have arisen to streamline conversations and 
break down the barriers that previous communication channels erected. 

The trouble is, some of these barriers were a good thing. Are we losing them? 

 

Diversity and Hybridization 

 

There’s no question that there are major advantages to the number of communication chan-
nels available to the average worker. Do you need to discuss a complex problem? Try video chat-
ting. Are you on the go? Try a phone call. Is the problem simpler? Try IM or text messaging. Is it 
a one-way instruction? Try email. 

For the most part, each channel offers unique advantages and disadvantages, but now, 
we’re starting to seehybrid communication apps, like Slack, which combine elements of previous-
ly existing mediums and add new elements to team communication dynamics. There are some 
major work-life balance problems that have arisen from these developments: 

·        We have to check everything. . 
·        We’re getting distracted.  
 ·        We expect immediate responses.  
 

How to Stay in Touch and Still Preserve Your Work-Life Balance 

 

To fight back against this, but still stay in contact with your team, use the following 
strategies: 
·        Narrow your communication platforms. It’s tempting to adopt every new platform 

or technology that claims to be the “next big thing” in team communication, but the more options 
you have, the more complicated it will be when you want to have a simple conversation with 
someone. Keep it as simple as you can. 

·        Check messages on your terms. Try not to let a message sit in your inbox for more 
than one business day. Beyond that, don’t worry too much about responding to every little thing 
that pops up in your list of notifications. Otherwise, you’ll be too distracted to be productive in any 
meaningful way. Instead, turn off the notifications and check in whenever you set designated times 
for communication. It keeps you in control of your time, and helps you remain more efficient. 

·        Allow one channel for emergencies. If you’re worried about someone actually need-
ing you, keep one channel open for emergencies at all times. This will help you disconnect from 
the other channels that might otherwise absorb your time. For example, you might establish a 
phone call as an “emergency” contact option—and you won’t have to check your email, because 
you know if it’s really important, your contact would have called you. 

·        Set firm cutoffs. Don’t be afraid to let your cutoffs be known. There are extenuating 
circumstances for true emergencies, but otherwise, don’t answer your IMs or emails after a specif-
ic time.  

Don’t stop yourself from getting excited at the next great communication technology to 
arise, but do take a step back to think about the implications for how you use it. No matter how 
amazing your career is, or how much potential it has, your personal health and wellness have to 
come first, and that means finding a work-life balance in this increasingly tech-dominated age. 

 

 

How to protect Technology from Demolish Your Work-Life  
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 The blue color of the sky is due to Rayleigh scattering. As light moves through the atmos-
phere, most of the longer wavelengths pass straight through. Little of the red, orange and yellow light 
is affected by the air. 
 However, much of the shorter wavelength light is absorbed by the gas molecules. The ab-
sorbed blue light is then radiated in different directions. It gets scattered all around the sky. Whichev-
er direction you look, some of this scattered blue light reaches you. Since you see the blue light from 
everywhere overhead, the sky looks blue. 
 As you look closer to the horizon, the sky appears much paler in color. To reach you, the 
scattered blue light must pass through more air. Some of it gets scattered away again in other direc-
tions. Less blue light reaches your eyes. The color of the sky near the horizon appears paler or white. 

 

 

 

 

 

 

  

 Organisations seeking to exploit today's highly virtualised, flexible and scalable 'cloud' IT in-
frastructure have a number of deployment options, depending on the level of ownership and control 
they wish to retain over the server, storage and networking resources involved, and the data pro-
cessed by these IT resources.  

The most conservative approach is to house and manage the IT infrastructure in your organisation's 
own data centre, running whatever workloads are currently suitable for deployment on a private cloud 
platform . 

 In a typical IaaS deployment, the service provider manages everything below the hypervisor 
layer (the server, storage and networking hardware and its virtualisation), leaving the customer to han-
dle operating system, middleware and application deployment on self-service virtual machines that 
can be 'spun up' on demand, usually via a web-based dashboard.  As noted above, IaaS deploy-
ment options include single tenant (private cloud) or multi-tenant (public cloud), with IT resources 
housed in the customer's data centre, in a third-party service provider's facility or operating as a hybrid 
private/public configuration. 

 Neat definitions rarely fit the real world, of course, and according to market research-
erForrester, the lines between SaaS, IaaS and PaaS are becoming increasingly blurred: SaaS ven-
dors are moving into platforms with application extension tools (Salesforce.com'sForce.com, for exam-
ple); PaaS vendors are supporting IaaS configuration (Engine Yard, for example) or delivering IaaS 
directly (Microsoft Windows Azure, for example); and IaaS vendors are embracing PaaS-like abstract 
development layers . 

Why is the sky Blue 

Moving to IaaS: An overview 
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Mobile Ad-hoc Networks (MANETs) are future wireless networks consisting entirely of mobile nodes that 

communicate on-the-move without base stations. Nodes in these works will both generate user and 

application traffic and carry out network control and routing protocols. Rapidly changing connectivity, 

network partitions, higher error rates, collision interference, and bandwidth and power constraints together 

pose new problems in network control—particularly in the design of higher level protocols such as routing 

and in implementing applications with Quality of Service requirements  Mobile ad-hoc network is a collection 

of wireless mobile host without fixed infrastructure and centralized administration. Communication in MANET 

is done via  multi hope paths. Lots of challenges are there in this area: MANET contains diverse resources 

the line of defense is very ambiguous; Nodes operate in shared wireless medium, network topology changes 

unpredictably and very dynamically, Radio link reliability is an issue, connection breaks are pretty frequent 

moreover density of nodes, number of nodes and mobility   of hosts may vary in different applications, There 

is no stationary infrastructure. Each node in MANET acts as router those forward data packets to other 

nodes.  

They are self-organizing. There is no infrastructure. They providing communication when a network is not 

available or not considered to be secure or safe to use an existing infrastructure and also providing a 

communication network when existing network is not available or destroyed they uses in personal are 

network like as Mobile phone, laptop etc. 

It is easy to imagine a number of applications where this type of properties would bring benefits. One 

interesting research area id inter-vehicle communications. It is one area where the adhoc network could 

really change the way we communicate covering personal vehicle as well as professional mobile 

communication needs. Military sector: military equipment routinely contains some short of computer 

equipment. Ad-hoc networking would allow the military to take advantage of complete network technology to 

maintain an information network between the soldier vehicle and military information headquarters. The 

basic technique came from this field. Commercial Sector: Ad hoc can be used in emergency/risqué 

operation for disaster relief efforts, e.g. in fire, flood and earth quake. 

Higher flexibility and scalability in ad-hoc motivate many application. Nodes in ad hoc network are self –

organized, these will require higher security over network. Due to limited communication and communication 

resources it becomes difficult to provide security for ad-hoc network. Group communication for is common 

for ad-hoc network which require data to be transmitted in a secure and trusted manner. To provide network 

security has to achieve security goals (1) Confidentially, to prevent unauthorized from reading transmitted 

dated, (2) Message authentication used to prevent tempering with transmitted packet.   
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The blue color of the sky is due to Rayleigh scattering. As light moves through the The company fa-
mous for taking moon shots at the technology—Google, is yet again coming up with a device which 
seems to be straight from science fiction. Google's Motorola Mobility in a recent filing with the US 
Patent and Trademark Office (USPTO) has come up with a "system and method" to tattoo a mobile-

device microphone with lie-detector circuitry onto the users' throat.. 

 

 

 

 

 

 

  

 

 The tattoo could also be programmed to respond to a variety of audio sources, including "a 
user's vocal intonation, a specific word or words, a melody, or a harmonic tone/vibration," and in re-
sponse to those inputs send a variety of notifications or commands to the user's mobile device. There 
are some mentions about the device could also be used as a collar or band instead of a throat tattoo. 

 

 The filing also describes the electronic skin tattoo as having a display and a user interface. It 
may seem absurd given that we wouldn't be able to see it if it is placed on the neck. Or it could make 
sense if it is meant for someone else to look at it. The display, the filing notes, could also "be se-
lectable in a group setting, for example, where multiple users are wearing an electronic skin tattoo." 

 

 And then there's the lie-detector feature. "Optionally," the filing muses, "the electronic skin 
tattoo can further include a galvanic skin response detector to detect skin resistance of a user. It is 
contemplated that a user that may be nervous or engaging in speaking falsehoods may exhibit differ-
ent galvanic skin response than a more confident, truth telling individual." 

The filing also notes that "it is contemplated that the electronic tattoo can also be applied to an ani-

mal as well." Useful, perhaps, if you are very much exited to hear what your dog has to say. 
 

. 

  

Google's Throat Tattoo To Detect Lies 
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 he device comes with the dual functionality, one which cut downs the background noise and 
help to carry on a clear conversation in noisy environments just by plastering the device on your 
throat and the other— its use as lie detector. While its ability to catch voice directly from your throat 
makes a lot of sense but its ability to detect lie may tick off the users. 
The device also apparently offers the ability to the users to configure it in the way to transmit com-
mands to your phone which will be very useful when one's hands are full. Power for the device could 
be supplied by a variety of methods, including "solar panel technology, capacitive technology, nano-
technology, or electro-mechanical technology." 



 

All my past life is mine no 

more, 

The flying hours are gone, 

Like transitory dreams given 

o'er, 

Whose images are kept in store 

By memory alone.  

More than Machines? 

My past life 

Software’s 
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 Face to face they 
stand 

Brain to brain 

Two-eyed flesh 
machine 

And one-eyed plas-
tic terminal 
Interacting systems 

Inputting, outputting, 
precious data 

Face to face they sit 
A complex team 

Driven to perform 

With error-free preci-
sion 

In a controlled mini-
world 

Ruled by the god of 
technology. 
Face to face they lie 

Worlds apart 
Stark, cold plastic 

eye 

Flashing pro-
grammed data; 
Warm, sensitive flesh 
eyes 

Flashing non-

programmable twin-
kles. 
Face to face they are 

A new species 

Ruled by the god of 
technology 

Whose code this is I think I 
know 

he’s on a different project, 
though 

he will not see me working 
here 

to simplify the data flow 

My oldest friends would think 
it queer 
that I allow my own career 
to keep me till such hours 
awake 

so many evenings of the year  

 

 

 

 

 save my changes, then run 
make 

and give my wrists a little 
shake 

 

The only other sound’s the 
beep 

that says I’ve made a small 
mistake. 

Bed would be lovely, soft and 
deep, 
but I’ve a deadline I must 
keep 

and much to write before I 
sleep, 
and much to write before I 
sleep. 

 

What ever is to come is not, 

How can it then be mine? 

The present moment's all my 

lot, 

And that as fast as it is got, 

Phyllis, is wholly thine.  

 

Then talk not of inconstancy, 

False hearts, and broken vows, 

Ii, by miracle, can be, 

This live-long minute true to 

thee, 

'Tis all that heaven allows.  
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பி்ு காலா் 

நெ்சி் உதை்ை 
ப ாு் அ்ு 
மதை ந ாைி்ைாபே! 
சிுவ்  ்டாள்ைி் 

ஓி விு்ைு ப ாு் 

 ா்ு் ப ா்ிேி் 

 ிசிை்ு ெி்றப ாு் 

 ிுட் 

ஊ்ட் நகாு்ைாபே! 
 ுவ ுை்தைோ் 

 ு்ுகளி் க்களி் 

மா்ிே ப ாு் 

அு்ை வ ீ் ு் 
ந ் எு்ு் 
நசா்ன ப ாு் 

எ்தன ெ் ி இு்ைாபே! 
 ு்பை உலக் 

 ற் பை இ் ் 

என கனாக்ு 

ஓி வ்ை ி்ு 
உட்ு இதள்கிறை்மா! 
 ற் ு வலி்கிறை்மா! 
 ு்ு் கி்கிறை்மா! 
அ்மா! அ்மா! 
உ் மிேி் என்ு இட்ை்ு 

எ்தன அரவதை் ாோ 
உேிபராு அ்லு 

 ிைமாகவாு... 
               By 

                                 Selvakumar  
                               III-MCA 

அ்மா  
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ஏழை  

அுவழை செ்கிறா்  

பெிழை ,,,  
 

மிதமி்ெிைவ்  

அுவழை செ்கிறா்  

சபை் ுிைா விைாதிகழை ,,,,,,  
 

பழை்தவ்  

அுவழை செ்கிறா்  

அ்மனித்கைி்  

மிதமி்ெிை கனுகழை ,,,,!  

       By 

              Sudhagar.B 

               III-MCA 

ுை்ழத 

ஏ்ற்தா்ு 
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நிஜமான அுழக்ு் 

நிஜமான ெிி்பி்ு்  

ுை்ழதழை தவிர  
இ்சனாு உதாரண் 

ுை்ழதயை... 
 

ஒயர ெமை்தி் 

பண் நீ்ு்க் 

த்ிவிு்... 
பூ் நீ்ு்க் 

த்ி் பறி்ு். 
பிி்தயதாு  

பிிவாத் செ்ு்... 
வாத் செ்ைாு. 

அை் சதிு் 

அை ழவ்க் சதிைாு. 
விை் சதிு் 

ைாழரு் 

விைழவ்க சதிைாு. 
 

ெிி்க் சதிு்  

ெிி்க ழவ்க சதிு் 

ைாழரு் 

ெிி்பா் ெிி்க 
ழவ்க்  

சதிைாு. 

                   By 

                          Shoban Babu 
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மழை நீ் 

            வான் அ்ளி நகாு்ு்  ிு, 
                  ூமி அ்ளி அதை்ு் அ்ு.  

க்ணா்ீ 

     இ் ் ு் ்  இர்ிு் 

       கல் ட்  ெ் க்ைாீ ். 
       BY 

              Suganya.M 

                                                                                  III-MCA 

க் தான்..! 

 

கிகார் 

   லு்ு ஓ்ு பெர்  

  கா்ுகிறு  

  ைா் 

  ஓ்நவு்காம்  

       BY 

          Nandhini.N 

             III-MCA 
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ழை்ூ கவிழத 
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  மோன்ைி் மதற்ு் க்கு்ு 

  மு ிறவி நகாு்ப ா் 

  ம்றவ்கு்காக...!  

http://www.koodal.com/poem/tamil/haiku-kavithaigal.asp
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KOLANGAL 

MEMORABLE 

MOMENTS 
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This story can fit 150-200 

words. 

One benefit of using your news-

letter as a promotional tool is 

that you can reuse content from 

other marketing materials, such 

as press releases, market stud-

ies, and reports. 

While your main goal of distrib-

uting a newsletter might be to 

sell your product or service, the 

key to a successful newsletter 

is making it useful to your read-

ers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a special 

offer that promotes a new prod-

uct. 

You can also research articles 

or find “filler” articles by ac-
cessing the World Wide Web. 

You can write about a variety of 

topics but try to keep your arti-

cles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Mi-

crosoft Publisher offers a sim-

ple way to convert your newslet-

ter to a Web publication. So, 

when you’re finished writing 
your newsletter, convert it to a 

Web site and post it. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose and 

import into your newsletter. 

There are also several tools you 

can use to draw shapes and 

symbols. 

Once you have chosen an im-

age, place it close to the article. 

Be sure to place the caption of 

the image near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is 

an important part of adding 

content to your newsletter. 

Think about your article and ask 

yourself if the picture supports 

or enhances the message 

you’re trying to convey. Avoid 
selecting images that appear to 

be out of context. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edito-

rial. You can also profile new 

employees or top customers or 

vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current tech-

nologies or innovations in your 

field. 

You may also want to note busi-

ness or economic trends, or 

make predictions for your cus-

tomers or clients. 

MEMORABLE MOMENTS 

“To catch the 

reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.” 

Caption describing pic-

ture or graphic. 

Caption de-

scribing pic-

ture or graphic. 
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This story can fit 150-200 

words. 

One benefit of using your news-

letter as a promotional tool is 

that you can reuse content 

from other marketing materials, 

such as press releases, market 

studies, and reports. 

While your main goal of distrib-

uting a newsletter might be to 

sell your product or service, the 

key to a successful newsletter 

is making it useful to your read-

ers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a special 

offer that promotes a new prod-

uct. 

You can also research articles 

or find “filler” articles by ac-
cessing the World Wide Web. 

You can write about a variety of 

topics but try to keep your arti-

cles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Mi-

crosoft Publisher offers a sim-

ple way to convert your newslet-

ter to a Web publication. So, 

when you’re finished writing 
your newsletter, convert it to a 

Web site and post it. 

thousands of clip art images 

from which you can choose and 

import into your newsletter. 

There are also several tools you 

can use to draw shapes and 

symbols. 

Once you have chosen an im-

age, place it close to the article. 

Be sure to place the caption of 

the image near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is 

an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture sup-

ports or enhances the message 

you’re trying to convey. Avoid 
selecting images that appear to 

be out of context. 

Microsoft Publisher includes 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edito-

rial. You can also profile new 

employees or top customers or 

vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current tech-

nologies or innovations in your 

field. 

You may also want to note busi-

ness or economic trends, or 

make predictions for your cus-

tomers or clients. 
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reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.” 

Caption de-

scribing picture 

or graphic. 

Caption de-
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This story can fit 150-200 

words. 

One benefit of using your news-

letter as a promotional tool is 

that you can reuse content from 

other marketing materials, such 

as press releases, market stud-

ies, and reports. 

While your main goal of distrib-

uting a newsletter might be to 

sell your product or service, the 

key to a successful newsletter 

is making it useful to your read-

ers. 

A great way to add useful con-

tent to your newsletter is to 

develop and write your own 

articles, or include a calendar 

of upcoming events or a special 

offer that promotes a new prod-

uct. 

You can also research articles 

or find “filler” articles by ac-
cessing the World Wide Web. 

You can write about a variety of 

topics but try to keep your arti-

cles short. 

Much of the content you put in 

your newsletter can also be 

used for your Web site. Mi-

crosoft Publisher offers a sim-

ple way to convert your newslet-

ter to a Web publication. So, 

when you’re finished writing 
your newsletter, convert it to a 

Web site and post it. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose and 

import into your newsletter. 

There are also several tools you 

can use to draw shapes and 

symbols. 

Once you have chosen an im-

age, place it close to the article. 

Be sure to place the caption of 

the image near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is 

an important part of adding 

content to your newsletter. 

Think about your article and ask 

yourself if the picture supports 

or enhances the message 

you’re trying to convey. Avoid 
selecting images that appear to 

be out of context. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or im-

provements to the business. 

Sales figures or earnings will 

show how your business is 

growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a letter 

from the president, or an edito-

rial. You can also profile new 

employees or top customers or 

vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtually 

endless. You can include sto-

ries that focus on current tech-

nologies or innovations in your 

field. 

You may also want to note busi-

ness or economic trends, or 

make predictions for your cus-

tomers or clients. 

MEMORABLE 

“To catch the 

reader's 

attention, 

place an 

interesting 

sentence or 

quote from the 

story here.” 

Caption describing pic-

ture or graphic. 

Caption de-

scribing pic-

ture or graphic. 
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newsletter a personal touch. 

If your organization is small, 

you may want to list the 

names of all employees. 

If you have any prices of 

standard products or ser-

vices, you can include a list-

ing of those here. You may 

want to refer your readers to 

any other forms of communi-

cation that you’ve created for 
your organization. 

You can also use this space 

to remind readers to mark 

their calendars for a regular 

event, such as a breakfast 

meeting for vendors every 

third Tuesday of the month, 

or a biannual charity auction. 

If space is available, this is a 

This story can fit 175-225 

words. 

If your newsletter is folded 

and mailed, this story will 

appear on the back. So, it’s a 
good idea to make it easy to 

read at a glance. 

A question and answer ses-

sion is a good way to quickly 

capture the attention of read-

ers. You can either compile 

questions that you’ve re-
ceived since the last edition 

or you can summarize some 

generic questions that are 

frequently asked about your 

organization. 

A listing of names and titles 

of managers in your organiza-

tion is a good way to give your 

good place to insert a clip art 

image or some other graphic. 

Caption describing pic-

ture or graphic. 

Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

Business Name 

Your business tag line here. 

Organization 

This would be a good place to insert a short paragraph 

about your organization. It might include the purpose of 

the organization, its mission, founding date, and a brief 

history. You could also include a brief list of the types of 

products, services, or programs your organization of-

fers, the geographic area covered (for example, west-

ern U.S. or European markets), and a profile of the 

types of customers or members served.  

It would also be useful to include a contact name for 

readers who want more information about the organi-

zation. 

Back Page Story Headline 

We’re on the Web! 
example.com 
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